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Experience
In-house design & 
project management



Portfolio
Intro

Portfolio Highlights

Strategic Design Leadership:
Demonstrated expertise in art direction, project management, and 
brand strategy.

Collaboration & impact:
Successfully coordinated cross-functional teams, agencies, and 
stakeholders. Projects received positive feedback from industry 
leaders and resulted in measurable improvements in brand perception 
and operational efficiency.

Continuous improvement:
Portfolio demonstrates a commitment to iterative design, stakeholder 
feedback, and adaptability to evolving business needs.

Portfolio
Structure

Each project is 
presented with a clear 
outline, objectives, 
deliverables, and 
defined roles.

Slides are organised
to show the evolution 
from concept to 
execution, 
demonstrating my 
ability to manage 
projects end-to-end 
and adapt designs 
based on feedback
and results.



Project title page - slide 1 – hero image

Exhibition
Stand design



Stand design
Outline

The project
Money 20/20 is the key annual event for Crown Agents Bank 
(CAB). I took this as an opportunity to pivot the art direction as I 
was also working on a rebrand and wanted to evolve our output 
holistically. I worked through ways of representing the company’s 
goals and values on a static, three-dimensional, traversable 
medium. Arriving at a banking outer layer – represented with navy 
blue – and a humanitarian core of ensuring those in need received 
their money – represented by a gold inner seam with a word-cloud 
of our currencies.

Deliverables
An event stand and associated marketing materials with minimal 
environmental impact, with a social campaign and landing page.

Role
Art direction, graphic design, management, strategy, tech 
implementation.

Exhibition
Stand Design

Led creative 
direction and 
execution for high-
impact event 
spaces, aligning 
brand values with 
immersive 
experiences.



Exhibition
Use



Exhibition
Execution



Exhibition
Execution



Exhibition
Feedback

“Wanted to share some feedback – speaking with Howard Young, Global Head of 
Partnerships at Convera.

He went to great lengths to explain his appreciation for our stand at Money2020, not 
just the aesthetics but how our coverage was on display and gave the opportunity 
for visitors to discuss and interact, big appreciation by how he could see us working 
on the stand.

Those attending would see the size of Convera’s stand and investment – he made 
sure to show their team what good looks like pointing them at CAB.

Howard has been there for 30 odd years as a sales leader, surviving all the 
takeovers, Travelex, WUBS and now Convera; knows the FX and payments space as 
well as anyone.

Thanks, Chris”



Sales material
Brochure



Brochure 
Outline

The project
Identified an opportunity to improve the sales funnel materials. 
Discussed requirements with stakeholders and strategy with my line 
manager, recognising a need for digital and print (multiples of four 
pagination constraints), as well as multiple page variations for focusing 
on different sectors and teams. I project led, facilitated copywriters and 
liaised with subject matter experts, planned how to best produce a 
working document and process.

Deliverables
An artboard for each page, arranged in spreads, with layers to provide 
flexibility to swap content and branding. Digital and printed formats, 
with great feedback including requests for bespoke versions by 
multiple sales teams.

Role
Art direction, graphic design, management, strategy. Collaboration in 
text creation, such as ‘Trust takes time’ on the timeline, after identifying 
it as a key differentiator.

Sales Brochure

Developed 
modular, multi-
format sales 
materials, 
improving 
stakeholder 
engagement and 
sales team 
effectiveness.



Brochure
Use



Brochure 
Execution

Careful pre-planning established that one document with layers to swap 
content was better than multiple different versions. Pre-planning also led 
to a procedure for print Vs digital outputs, stitching artboards together in 
post-production and adding landscape covers.



Brochure 
Evolution

Initially I designed with more content density in mind, and off-
white blank pages, but once the content was developed and my 
vision more refined, I moved to a brighter page with more clear 
space. This was to convey ease and clarity without striving for 
attention, as is the sentiment of the organisation.



Project management
Website



Website 
Outline

The project
A new website to bring several entities under one ‘branded house’, tying in 
an interim logo alignment while managing a full rebrand. Navigating 
ambiguity from executive and board level by integrating their requests into 
a viable sitemap and wireframes.

Deliverables
After discussions with stakeholders and strategic planning, I created a 
comprehensive brief, engaged a web development agency, aided their 
discovery phase, fed back on the Figma site map, design ethos, wireframes 
and splash page in the initial phase. Simultaneously managing the content 
creation to align with wireframes. I undertook competitor analysis to gain 
insight into an optimum solution for this project. 
Aligned all brands in the ‘house of brands’ to become a ‘branded house’. 
The redesign was well received and was immediately rolled out.

Role
Project management, briefing, art direction, stakeholder management; led 
the marketing team, the development agency, the creative agency and the 
copywriter. Investigated and coordinated hosting.

Website 
Redesign

Unified multiple 
brands under a 
cohesive digital 
presence, 
enhancing user 
experience and 
brand clarity.



Website 
Use



Website
Use



Website 
Execution

Figma



Website 
Evolution

My input transformed the 
outcome by considering 
the options and thinking 
holistically, producing a 
website with cadence and 
consistent visual language.

Figma



Art direction
Rebrand



Rebrand 
Outline

The project
Satisfy executive desire for immediate rollout of updated suite of brands, 
plus manage a more extensive project to bring the brands in line with 
company objectives and make it more representative of the 
organisation’s modern capabilities and plans, a ‘branded house’.

Deliverables
Phase one rebrand, which involved amending current logo and rolling out 
a branded house across sub-entities. This led to a brand system inspired 
by the creative process of phase one, confident that at least part would 
still be applicable after phase two (a more extensive rebrand). Both 
phases would have to roll-out to templates, sales materials, automated 
services, portals and resources.

Role
Project management, briefing, art direction, stakeholder management.

Rebrand

Managed phased 
rollout of a new 
brand system, 
ensuring 
consistency 
across all 
touchpoints.



Rebrand
Use



Rebrand 
Execution

Took the opportunity of the slight logo update to make the font bespoke rather 
than out-of-the-box. I made the ‘g’ conform to a circle, along with the gap in the 
line, and I also made the spacing more precise.



Rebrand 
Evolution

2019

2022

2025/26



Design system
LinkedIn



LinkedIn 
Outline

The project
Part of my endeavour to streamline and align production, create 
consistent classes of design themes, and allow cross-pollination of more 
successful elements or evolutions.
I recognised that new assets were being created on an ad-hoc basis with 
only either the immediate last design or previous similar subject as a 
basis. All with separate files saved in various places.

Deliverables
By creating one file for all similar assets, such as LinkedIn graphics, I not 
only made locating the designs far easier but allowed a much more 
natural consistency, evolution, and use of old / successful / new art 
directions.

Role
Evaluation of work process, art direction, creation, standards.

Design
System

Streamlined
asset production 
for social media, 
driving consistency 
and efficiency.



LinkedIn
Use



LinkedIn
Use



LinkedIn 
Execution



LinkedIn 
Evolution

Agency 2022 Me 2026

Pivoted from the agency-produced fintech approach and developed a new visual identity.
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